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COMPANIES 

Febal Casa / From kitchen 

to total home furniture 
The home as an integrated system, international 

collaborations and contract services: the brand expands 

its horizons in the world of design 
About: x Febal Casa / Marco Valenti 

 
The evolution of a brand often coincides with a shift in perspective. In the case of Febal Casa, the 

expertise developed in the kitchen sector — the brand's core identity — now extends to a broader 

vision of living, in which every room plays a role in shaping a cohesive domestic whole. This is the 

direction set by Emanuel Colombini, President and CDO of Colombini Group: to make the home, 

in its entirety, the brand's new design horizon. 

 

 

The decision to strengthen the Febal Casa name itself is not merely a branding exercise but the 

affirmation of a precise industrial strategy. Today the brand interprets the living space through a 

furniture system that encompasses kitchen, living, dining, sleeping areas, wardrobes and service 

spaces. The logic of individual products gives way to a unified design language, capable of 

connecting all the rooms of the home within a coherent whole. 

 

 

This idea takes shape in the new Flagship Store Ambassador in San Marino, conceived not as a 

traditional display of collections but as a narrative of contemporary living. Over 1,000 m² unfold 



through a sequence of fully furnished settings, where different systems speak to each other and 

convey the perception of a home conceived as a unified project. The space thus becomes both a 

storytelling tool for the brand and a replicable model, in Italy and abroad. 

 

 

The concept was developed through a collaboration between the Colombini Group R&D 

department and Swiss architecture studio Studio A++ led by Paolo Colombo and Carlo Colombo. 

The project demonstrates how the identity of a contemporary brand increasingly emerges from the 

intersection of design culture, architecture and industrial capability. Along the same lines are the 

collaborations with leading figures from the international scene, including Daniel 

Libeskind, ZHA and Massimo Iosa Ghini. Their contribution goes beyond lending their name to 

collections or exclusive details: it introduces recognizable design languages into the catalogue, 

capable of translating the distinctive qualities of each architect's vision into tangible form. 

 

 

From surfaces inspired by ZHA's dynamism to geometries recalling Daniel Libeskind's architectural 

sensibility, design becomes a tool of cultural positioning before it is a commercial one. Febal 

Casa thus positions itself within a segment that Emanuel Colombini defines as premium to high-

end: a fast-growing market defined by design quality, aesthetic research and economic accessibility. 

This is where the Group's industrial dimension expresses one of its key strengths. Its production 

capacity makes it possible to combine efficiency, speed and a high level of customization, ensuring 

flexible solutions tailored to an increasingly non-standardized approach to design. 

 

 

Customization is one of the central themes in Febal Casa's development strategy. While the end 

consumer remains a key audience, there is a clear intention to build an increasingly direct 

relationship with architects and interior designers, who are called upon to interpret ever more 

complex residential needs. The ability to customize the product, adapt it to different design contexts 

and develop bespoke solutions is one of the tools through which Febal Casa intends to consolidate 

this dialogue. 

 

 

Within this framework sits the strengthening of Colombini Group Contract, the division dedicated 

to contract projects, today increasingly oriented toward providing integrated support to 

professionals in Italy and on international markets — from consultancy and project management to 

the development of customized solutions. The goal is to provide the expertise and production 

capacity adequate to the growing complexity of contemporary projects. 



 

Gli arredi per una zona notte su 
misura  
Sistemi modulari ad altissimo tasso di 
personalizzazione. Intorno, complementi versatili 
e preziosi contenitori totemici dal carattere deciso 
 

FEBAL CASA 

 Lapis, sistema contenitivo da centro stanza che funziona come parete divisoria. Struttura in metallo silver shane, ripiani in vetro trasparente fume  e laccato opaco grigio seta. Cm 270×242 h 



 

 

È on line Progetto Cucina di Settembre! 

 

L’evoluzione dei rubinetti multifunzione è un modello di business capace di 
generare valore lungo tutta la filiera. Progetto Cucina ne parla con Caroline 
Schmitt, General Manager di Dornbracht, Silvia Ferrari, Marketing Manager 
di Franke Home Solutions Italia, Paolo Maga, Direttore della Business Unit 
GROHE Blue di Grohe Italia e Paolo Magri, CEO di Quooker Italia. 

Contract: sicuramente è una prospettiva per le vendite ma occorre saperlo fare, 
come spiegano  Lorenzo Pascucci, fondatore e CEO di Contract District 

Group e il professor Alessandro Biamonti, docente del Politecnico di Milano. 

Intervista a Ferruccio Laviani, architetto, designer e direttore artistico 
di DoimoCucine, 

In mostra 13 realizzazioni dove architettura e interior dialogano per creare nuovi 
modi di vivere la cucina, firmate da Abimis, Aran, Bertazzoni. Cosentino. 
Elmar,  Fantin, Febal Casa, HD surface, Himacs, Modulnova, Neolith, 
Quooker e Veneta cucine. 



Con Arke Vitium, Marmo Arredo presenta un processo proprietario che 
ridefinisce il concetto di superficie minerale, aprendo possibilità progettuali per 
cucine, contract e interior design 

Da oltre cinquant’anni Ossicolor sviluppa soluzioni in alluminio che coniugano 
tecnologia, qualità produttiva e sostenibilità.  

E tanto altro ancora! 
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